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Photography, as you have never read it before! |MAG

“The illiterate of the future will not be the man who cannot read the alphabet, but the one
who cannot take a photograph.”
Walter Benjamin
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Intro: paper and digital magazine ”\/lAG

Image in Progress is a new international publication that wants to tell the story of the
players of the image industry in its ongoing developments. Photography here is seen
as a creative and artistic expression, as a publishing and advertising medium that is
not just a mere representation but dares to interpret.

Exclusive interviews with major international names, professionals that work behind
the scenes, promising talents... and their personal exclusive texts about the workings
in the “backstage” of the images that surround us or we wish they would surround us
make Image in Progress an innovative publishing enterprise for aficionados and
professionals who, in one capacity or another, participate in the creative process and
have to make choices in this industry.

Photographers, publishers, gallery owners, location scouts, set designers, art
directors, photo editors, stylists, make-up artists, hair stylists, models, post-
producers... are all professional figures that rarely get recognition beyond credits but
in Image in Progress they can tell their story, their technical choices, their tricks of the
trade with useful advice and represent a very focused readership to reach.

The reader will find in this one-of-a-kind publication the possibility to train the eye and
the mind with stimulating images, getting to know well an increasingly wide range of
professionals and professions in a constantly growing industry.

Among the main novelties for a magazine about photography, special attention is paid
to the finest locations throughout the world and design decorations, with the specific
intent to suggest them for shootings and avant-garde catalogs.



Photography, as you have never read it before!

“It is an illusion that photos are made with the camera...
they are made with the eye, heart and head.”
Henri Cartier-Bresson
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Paper and digital Readership: 15,000 people* ”\/'AG

Image in Progress N.1

- 1300 copies™*, sold in 30 countries
(newsstands, bookshops, websites, workshops, fairs, exhibitions’ openings and other events*)

- 500 copies, free distributed or shipped
(fairs, special locations, libraries, galleries, rent studios and events**)

- 6000 visits to the official website www.imageinprogress.com
(from 780 cities in 80 countries)

*Typically, trendy publications, which represent a reference for those who work in the image world, have a number of average readers
varying between 3.5 and 4.2, also in the case of high-quality bi-monthlies.

Considering the strongly innovative character and professional use, the low publication frequency (half-yearly but once the magazine is
fully operational we expect quarterly publications), the once-in-a-while free distribution at fairs and events®, it is plausible to expect
Image in Progress to have, on average, at least 5 readers per sold or free copy more websites’ contacts.

**Data Transparency Campaign:
on our website and on social networks it's possible to be updated with events and all our REAL sales’ data


http://www.imageinprogress.com
http://www.imageinprogress.com

Paper edition
(still on sale on our website and during events - latest update: 5 jan 2012)

Sales: 1ssue N. 1 ”\/IAG =

1300 copies sold in 30 countries *

@® North America

© Europe
Oceania

@® Rest of the World

*Data Transparency Campaign:
on our website and on social networks it's possible to be updated with events and all our REAL sales’ data



International Distribution: Newsstands and bookshops
Paper Edition

PINEAPPLE MEDIA
LIMITED
enquiries @pineapple-media.com

www.pineapple-media.com

AUSTRALIA
GORDON AND GOTCH
www.gordongotch.com.au

AUSTRIA
MORAWA
WWWw.morawa.com

BELGIUM
IMAPRESS

www.imapress.be

BRAZIL
PINEAPPLE MEDIA
www.pineapple-media.com

CANADA
LMPI

www.lmpi.com

CHINA
FOREIGN PRESS
www.foreignpress.com.hk

CROATIA & SLOVENIA
PINEAPPLE MEDIA
www.pineapple-media.com

CYPRUS
HELLENIC
www.hellenicmags.com

DENMARK
INTERPRESS
www.interpress.dk

DUBAI
TAWSEEL
www.tawseel.com

FINLAND
LEHTIPISTE

www.lehtipiste.fi

FRANCE
PRESSTALIS

www.presstalis.fr

GERMANY
SAARBACH
www.saarbach.de

GREECE
PINEAPPLE MEDIA
www.pineapple-media.com

HOLLAND
BETAPRESS

www.betapress.nl

HONG KONG
FOREIGN PRESS
www.foreignpress.com.hk

ITALY
INTERCONTINENTAL
www.intercontinental.it

JAPAN
DIP

www.dip-inc.co.j

LEBANON
PINEAPPLE MEDIA
www.pineapple-media.com

NEW ZEALAND
GORDON AND GOTCH
www.gordongotch.co.nz

NORWAY
INTERPRESS
www.interpress-no.no

PHILIPPINES & VIETNAM
PINEAPPLE MEDIA
www.pineapple-media.com

POLAND
INTERNEWS
www.internews.com.pl

PORTUGAL
PINEAPPLE MEDIA
www.pineapple-media.com

SINGAPORE
PANSING
WWwWw.pansingmag.com
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SOUTH AFRICA
MAGSCENE
Www.magscene.co.za

SPAIN
SGEL

www.sgel.es

SWEDEN
INTERPRESS
www.interpress.se

SWITZERLAND
NAVILLE
www.naville.ch

TAIWAN
MULTI-ARTS
www.multi-arts.com.tw

THAILAND
ASIA BOOKS
www.asiabooks.com

TURKEY
DUNYA

www.dunya.com

UNITED KINGDOM
COMAG
www.comagd.co.uk

USA
SPEEDIMPEX USA
www.speedimpex.com
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Photography, as you have never read it before! ||\/|AG

“What use having a great depth of field, if there is not an adequate depth of feeling?”
Eugene Smith




Events:
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Salon de la Photo (Paris - France) - www.lesalondelaphoto.com

French Photoshow: Inside Image in Progress N.2 (paper version) there was a voucher to enter for free
to the French PhotoShow 2011.

Temporary Museum for New Design (Milan - Italy) - www.superstudiogroup.com
Design Fair: free copies of Image in Progress on a selected magazines’ exhibitor only for vip opening
event - 2011

SuperDesign (London - UK) - www.superdesign-london.com
Design Fair - 2010

| Want Your Picture (Paris - France) - www.iwantyourpicture.com
Fashion Photography exhibition: during the opening Image in Progress had a stand to sell copies
and subscriptions - 2011

Creative Pro Show (Rome - ltaly) - www.creativeproshow.com
International workshop for professionals: Image in Progress had a stand to sell copies and
subscriptions - 2011

New Wave Photography (London-Uk; Krakow-Poland) - www.unitedcreativity.org
Central and Eastern Europe artists’ exhibition - 2012

Sandy Skoglund’s exhibition at Galleria Ca’ di Fra’ (Milan - Italy)

Free copies of Image in Progress during the exhibition - 2011

Maurizio Galimberti’s exhibition at Galleria Ca’ di Fra’ (Milan - Italy)
During the opening Image in Progress had a stand to sell copies and subscriptions - 2011

...and soon many more.


http://wwwlesalondelaphoto.com/
http://wwwlesalondelaphoto.com/
http://www.superstudiogroup.com
http://www.superstudiogroup.com
http://www.superdesign-london.com
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Photography, as you have never read it before! ||\/|AG

“If a day goes by without my doing something related to photography, it's as though I've
neglected something essential to my existence, as though | had forgotten to wake up.”

Richard Avedon
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Visits: www.imageinprogress.com (latest update: 5 jan 2012) lM AG —

6000 visits from 789 cities in 80 countries*

16%

North America
Europe

Asia

Oceania

Rest of the world
N/A

*Data Transparency Campaign:
on our website and on social networks it's possible to be updated with events and all our REAL sales’ data


http://www.imageinprogress.com
http://www.imageinprogress.com
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Web: official website and digital edition ”\/| AG

Our official website http://www.imageinprogress.com is visited by photographers,
gallery managers, publishers, artists and other professionals working in the world of
Image and common people (collectors, amateur photographers, students)
impassioned with contemporary photography representing a quite selected audience.

On imageinprogress.com people can watch the first two issues flash extensive
preview and our mediakit. Moreover people can see all the advertising pages, all the
editorials and all the first pages of each articles.

Thus each advertiser, partner, contributor and protagonist can have a totally free
exposure addressed to a very focused audience.

Imageinprogress.com is already totally available even for tablets and mobiles with
Android 3. Soon iPad will be able to read also the magazines’ digital extensive
previews.

...and soon a videoblog with exclusive videointerviews....


http://www.imageinprogress.com/
http://www.imageinprogress.com/
http://www.imageinprogress.com/
http://www.imageinprogress.com/
http://www.imageinprogress.com/
http://www.imageinprogress.com/

Photography, as you have never read it before!

“Stopping advertising to save money is like stopping your watch to save time.”
Henry Ford
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Promoting: paper and on-line advertising campaigns to promote IMAG

the new magazine Image in Progress

Lucie Foundation Catalogue (USA) - http://luciefoundation.org
one advertising page on the catalogue of the most important foundation
devoted to photography which organizes international contests and awards.

Nordic Light Photography Festival Catalogue (Norway) - http://nle.no
one advertising page on the catalogue of one of the most important European Photography
Festivals with well known photographers’ lectures and workshops.

Photographers.it (Italy) - http://photographers.it

Two advertising campaigns: “main skin” for two weeks on one of the leading photography web
site in Italy.

1000wordsmag.com (UK) - http://www1000wordsmag.com

One advertising campaign for three months on one of the best on-line photography art
magazines: “one big rectangular box” inside the on-line magazine and “one small rectangular
box” on the main page of the current issue.



http://luciefoundation.org
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Photography, as you have never read it before! ||\/|AG|

“To me photography must suggest, not insist or explain.”
Brassai
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Media-Partnerships: ”\/lAG

Image in Progress is media-partner of:

International Photography Award (USA) - www.photoawards.com
Leading photography contests’ organization: our editor-in-chief was part of the jury of
“One Shot: The Landscape” international contest - 2011

Salon de la Photo (Paris - France) - www.lesalondelaphoto.com
French Photoshow: Inside Image in Progress N.2 (paper version) there was a special voucher to enter
for free to the French PhotoShow 2011.

Super Studio Group (Milan - Italy) - www.superstudiogroup.com
Temporary Museum for New Design (Milan - Italy) - www.superstudiogroup.com

Design Fair: during the fair Image in Progress had place for free copies on a selected newsstand
exhibitor only for vip opening event - 2011

SuperDesign (London - UK) - www.superdesign-london.com

Design Fair - 2010

| Want Your Picture (Paris - France) - www.iwantyourpicture.com
Fashion Photography exhibition: during the opening Image in Progress had a stand to sell copies
and subscriptions - 2011

Creative Pro Show (Rome - Italy) - www.creativeproshow.com
During the workshop Image in Progress had a stand to sell copies and subscriptions - 2011

New Wave Photography (London-Uk; Krakow-Poland) - www.unitedcreativity.org

Central and Eastern Europe artists’ exhibition - 2012

Maurizio Galimberti’s exhibition at Galleria Ca’ di Fra’ (Milan - Italy)
During the opening Image in Progress had a stand to sell copies and subscriptions - 2011

...and soon many more
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Photography, as you have never read it before!

“A camera is a simple tool, even the stupidest of men can use it. The challenge is in creating
through it that combination of truth and beauty called art. It is mostly a spiritual quest.”
from "Portrait in Sepia" by Isabel Allende

IMAG

[l




[l

Web: social Networks ”\/IAG

Image in Progress is followed by an increasing number of fans on the most important social
networks where it's possible to be updated with our and our partners’ events and all our
REAL sales’ and website data.

Vimeo link - Youtube link
Here we publish all of our introducing videos to each issue and soon our exclusive videointerviews!

Issuu - link

Leading creative digital magazines and portfolios community, where you can find a free extensive
preview of each issue of Image in Progress with all the advertising pages, all the editorials and the
first page of each article.

Facebook - link / Twitter link / MySpace link

Fan Public Page and Accounts where we give our news, our stats, our events; we advice artists,
professionals, events, fairs; we post partners’ news, we publish a preview of the magazine with all the
advertising pages, all the editorials and the first page of each article.

Flickr - link
Leading photography community, where you can find a preview of the magazine with all the
advertising pages, all the editorials and the first page of each article.

Plaxo link

Where you can find our constantly updated contacts.


http://vimeo.com/28452217
http://vimeo.com/28452217
http://www.youtube.com/watch?v=qTJCgj0kNrE&feature=related
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Web: Facebook Insights Statistics | MAG
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Demographics

30% 18-24
23% 25-34
15%

B 35-44

Women Men

0
28 ;; Europe
10 North America
A

B Rest of the World
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Photography, as you have never read it before! ||\/|AG

“The desire to discover, the desire to move, to capture the flavor, three concepts that

describe the art of photography.”
Helmut Newton
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Technical details: paper edition

Title: Image in Progress

Magazine Size: 145 x 210 mm - 300 dpi - CMYK
Language: English

Frequency of publication: biannual, two times per year
Dates published: March/April 2012, November/December 2012

Readership Average per issue: 15,000
Previewed Readers per copy: 5

Female / Male previewed readership: 45% / 55%
Previewed Average individual income: €70,000

Average Circulation per issue:
4,500 copies

Cover price: €9,99

IMAG

Il




Photography, as you have never read it before!

“There is no such a thing as artistic photography. In photography, like in all things, there are
people who can see and others who cannot even look.”
Nadar
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Publisher: IMAG
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EdiFore srl
Via degli Orti di Trastevere, 55 - 00153 - Rome - Italy
T: 4390230314334 -T-F: +39 06 58 30 19 18
P. IVA - CF - Reg. imprese di Roma: 07911741002 - cap. soc.: Euro 10.000 i. v. - numero REA Roma 106236
www.edifore.com - info@edifore.com



http://www.edifore.com/
http://www.edifore.com/
mailto:info@edifore.com?subject=dal%20sito%20web%20di%20Image%20in%20Progress:
mailto:info@edifore.com?subject=dal%20sito%20web%20di%20Image%20in%20Progress:

